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The Role of Media In Prevention

- Advocate to build widespread support for protective factors

- Break down barriers and pre existing assumptions

= Steer the conversation around these obstacles

(Frameworks Institute)
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SPF and the Media Relationship
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= Checklist:

= Does the communication:

|

Complete Stories are not Long stories! (Frameworks Institute)

Tell Complete Stories

Explain why adolescent substance use is a problem from a developmental
perspective?

Explicitly state why addressing the issue is important for all Americans, and
What is at stake if we fail to act?
Explain risk as well as protective factors

Describe the developmental effects of substance use and delineate how
those effects impact everyone, not just those immediately involved?

Provide concrete and public solutions and explain how they result in
improved outcomes for adolescents?
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http://www.youtube.com/watch?v=k-j7qcYj2MU
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http://www.youtube.com/watch?v=5iD92mGr868

In Montana, parents want what’s best
for their kids.

ParentingMontana.org has information and tools for
parents of children at every age.

ParentingMontana.org

ParentingMontana.org

PARENTINE
IMONITANA

TOOLS FOR YOUR CHILD'S SUCCESS
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Promise Special Benefit
Use Numbers

Ask a question

Create Urgency

Trigger curiosity

#or#

Effective Social Media

https://www.orbitmedia.com/blog/social-media-post-examples-checklist/
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ParentingMontana.org

Center for Health and Safety Culture. (2017). Montana Parent Survey. [Mailed Paper Form]. Montana State University

This product was supported [in part] by CFDA 93.959 from the Substance Abuse and Mental Health Services Administration (SAMHSA)
The content of this publication does not necessarily reflect the views or policies of SAMHSA or Health and Human Services
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Effective Press Release

= Answers Five W’s

- Be concise, reliable, factual
- Quote that draws attention to the issue from key stakeholder
= Build Relationships

» Precise contact information
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Coalition Letterhead

FOR IMMEDIATE RELEASE Media C <
Insert Today’s Date] adia oAt
[ [Name, Number & Email]

[INSERT NAME OF COALITION] HEADED TO CADCA’S NATIONAL LEADERSHIP
FORUM TO LEARN NEW SKILLS TO REDUCE YOUTH DRUG USE

[INSERT CITY/STATE] — Representatives from [insert name of city/state] are headed to
the Washington, D.C. area to join more than 2,500 substance abuse prevention specialists
and advocates from throughout the country for Community Anti-Drug Coalitions of
America's (CADCA) 26™ Annual National Leadership Forum.

“We are so excited to be able to spend several days with other similar organizations from
across the country, learning and honing our prevention skills so our community can be a
better place, one that doesn’t suffer from the harms of drug and alcohol abuse,” says
[insert name and title of coalition director]. “We plan to come back reenergized with new
strategies under our belt to tackle drug use in [insert city/state].”

CADCA'’s Forum will cover a wide range of topics — everything from how to prevent
prescription drug abuse and the abuse of synthetic drugs and marijuana to how to create
tobacco-free environments and develop policies to reduce underage and excessive
drinking.

The coalition has recently impacted the community by [insert paragraph describing some
of your coalition’s recent projects and/or policy work].

The coalition will hear from several federal leaders including Michael Botticelli, Director,
Office of National Drug Control Policy and Congressman Hal Rogers (R-KY), who will
receive CADCA'’s National Leadership Award at the event. [Name of your coalition] will
also meet with U.S. representatives and senators at the CADCA Forum’s Capitol Hill Day
event on Wednesday, Feb. 3.

[Insert quote about your coalition’s planned meeting or meetings and what you hope to
accomplish.]

Also during the CADCA Forum, some of the coalition’s youth members will participate in
training to help them become strong community leaders called CADCA’s National Youth
Leadership Initiative. [List the names and ages of your youth here.]

CADCA'’s National Leadership Forum, the nation’s largest training conference for
community prevention leaders, treatment professionals and researchers and SAMHSA’s
12th Prevention Day, will take place at the Gaylord National Hotel and Convention Center
Feb. 1-4. Visit the Forum website for details about training sessions, speakers, and special
events at forum.cadca.org/.

[INSERT DESCRIPTION OF YOUR COALITION OR YOUR MISSION STATEMENT HERE.]
##t#
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Effective Powerpoint: 7 Deadly Sins

- Advocate to build widespread support for protective factors
- Break down barriers and pre existing assumptions

= Steer the conversation around these obstacles

http://www.ncsl.org/legislators-staff/legislative-staff/legislative-staff-coordinating-committee/tips-for-making-effective-powerpoint-presentations.as

pX
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Media Approval for PFS & BG

- What needs to be approved?

= Why does it need to be approved?
- Review PSF & BG Media Guidelines
~ Complete required approval form

- Send to RTAl
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(SAMPLE) PFS & BG Media Notification Form

Complete this form to notify Youth Connections & Chemical Dependency Bureau of your
intention to use television, radio, and/or print advertising and/or public service announcements to
educate the public. Prior to requesting proposals from media firms or beginning to work in-house
on the details of a media campaign complete this form and send to RTAL who then will send to
Chemical Dependency Bureau. Allow a two week processing timeframe for approval of all
media. All media must be approved prior to release to the public.*

INFORMATION:
[ Name of Organization: Youth Connection County: Lewis & Clark
Prevention Specialist: Brandee Tyree Phone: 406.529.8260

Target audience for Media: Parents with students in grade 9-12 in the entire Co.

Purpose for Media: Increase social emotional learning skills among parents with students in
grades 9-12

Proposed run dates for media: April 15 - June 15, 2019
Message options being considered and why these have been chosen: (use additional sheet of

paper if needed:) Will be using ParentingMT.org materials but paying to have them played on
the radio

Estimated budget for campaign: $500.00

IFunding source for campaign: O PFS grant X Block Grant O Other (specify):

This media will involve the use of: (Check all that apply)

. O Television X Radio 0O Printmedia 0O Billboards
l O Social Media (circle all that apply): FB Instagram Snapchat Twitter
O Other (specify):

Print Media (circle all that apply): Black and White Color

Rev 1 -1/31/2019 PFS/BG Required Media Approval Form Page 1

OQUIH®
Connections

Prevent « Support « Thrive




DATA:
Source of statistical information:___https://parentingmontana.org/
(website, document, page number)

Insert Snapshot of Actual Data:

yearhave:
wsedmarjuns cack coainzor | 940ets ns| wr| saa| ams| sx2| 22| seo| ws| exs| ws| ssr| 2| | s| eo| w2 ms| w s

St drigs! Tadu no| sl ws| el sl es| w2 am| vas| m| ws| s | 2| w2 w| ss| n ul
2aduts a8 3| as| | ws| so| sol wm| sl | as| 2| m| | el 2| =l w )

Sams a| sl ves| se| se| @l 7s| we| sz| wf we| e wi| 2 za| n| se| e s1| g

54 s ao| 9| 1| ss| sos| @ sal | el | 3| 3| me| & e | sef s w s

ol or desk gl Oadults wa| an| o3| ws| aso| sl 7es| vise| s3] we| mo| x| seof 7| ses| s ssl W a4 05

1ot a0 | 2| | es| @ x| | s2| w| es| o] na| 3| wm| w| s3] e s)l 7

2aduls 17| | e m| es| s sel mf as| wm| as| 2 2e| 3| ss| e ae| s s e

Jastr as| | e mf wf 6| 2| s e 2f mf 3f m[ of a| 6 w» s 3

S+ v wl 7| s v oa| w| 2s) | ss| w2 ool of aof of as| w2 sl 2 CEE

s sk couk gt s 1| sw| 72 sw| | me| sl | ms| wee| ssef as[ seof 2| ne| ma| me| w ne @

u—am-ﬂtﬂumu adut 93| as| nz2l e s7| 38| es| ree| s | 24 Ll 1 onol n| sl w2 nalow
saliog stolen 900 |

ssing seleg dolngoods, | 2aduts ss| 6 74l w| ss| | es| sl s3] w| 2¢) 9| me| sl eo| w| 35| a4

I st | w| a2| x| | af s sl wz| | 2| 3| m| 9| e w| as| e al s

S nuts n| s ao| 2 ss| ml wf ef sy w2 2| [ m| 9| so| sl 27| s o

P o3duls el 2| we| ws| sl w| ns| er| wil | ns| w| nel o os| ws| e ws| s 5 @

2 adutt nr| ws| wel m| eal @ ws| | w| @] 22 5| oo of w3| 46| 2e| ws| M

adts sl at| sl el ws| 2| sa| mr| el | sas| s| me| e w3 ws| es| w & n

s a1| »f | e| sl sl wol we| ws| a:f 22| s| wol of es| | wf s ul s

S+ odus 153 2l 23| wee| sea| wso| 25| sm| vex| w| 2| w2 seof 7| wes| se| waf s wel 19

Lewis & Clark County crosstab by scale 6

NOTE: Attach all Media with this completed form and email to RTAL

Radio ad attached in the email

Date form was completed: BJT 3.10.19

Date Youth Connections forwarded to CDB:

Date forwarded to DPHHS Public Information Officer:

Date Approved by DPHHS Public Information Officer:

*Violations of these guidelines may result in denial of federal funding.

Rev 1 —1/31/2019 PFS/BG Required Media Approval Form Page 2
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Takes a Village

~ Ask questions
= Share approved media

= Share articles/research about effective media
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